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01 ConCept

what is who Magazine?

- quarterly online magazine.

- quarterly printissue.

- portraits. people and places,
  new perspectives on cultural
  and social streams.

- upscale and unique conditioning
  of contents.

- all contributors are experts in
  the field of design and 
  photography.

- multimedia with animations, 
  photos and films.

- online tv channel (wMtV). 

- nationwide, worlwide.
￼
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what showcases who magazine?

online

- monthly ezine

- approx. 60 page editorial 
  animation.

- themes/portraits with photo
  and text linked to matching sites,
  videos and animations.

print

- 32 page centerfold black and
  white.

- photographic portraits and
  scenes with text and upscale 
  graphic design.
￼
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Who reads who Magazine?

the targetgroup is female and male and bet-
ween 25 and 55 years old. these are people 
with creative and cultural interests.
the people of the targetgroup have awareness 
of fashionable and also ecological streams and 
take part in politics and alternative culture.
they cultivate their personal taste, build their 
own opinion and design their environment them-
selves.
They are multiplyers and influencers.
our targetgroup possesses purchasing pow-
er and is choosy. Consumes consciously and 
purchases even upscale products.
they appreciate WHO Magazine especially for 
its short and sharp execution that allows mul-
tiple associations.
we hit our targetgroup in its environment. 
we send out the online issue to handselected 
addresses and spread it with social networks 
and various other digital tools.
the print issue is available in handselected 
bookstores and galleries. part of the print run 
is placed at hip venues and is distributed by the 
magazines contributors themself.
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online

 - Newsletter 849/600 px
   animation full screen

-  Magazine approx. 60 pages
   animation full screen

print

- 21/27,9 cm closed 

- 1/1 color

- 80g/qm thinprint (upscale, sleek)

- scope 32 pages

- quarterly
  (march, june, september, decemder)

-print run appox. 1000

- distribution: mailout/retail display

financing

- ads, productplacements
  subscriptions, funding and sponsoring
￼w
h

o



Media data 2014/15 
05 ads

w
h

o
print/ONLINE

Cover 

button        size in px                price in Euro
u.left            100x80                             150,00
u.right            80x100                           150,00
textframes   150x964                           200,00
placements on reel per page              500,00

format          size in mm             price in Euro
2/1 page       420x279                          500,00
1/1 page       210x297                          300,00
1/2 page       105x297/210x145           150,00
1/3 page         70x297/210x097           150,00
logos                80x20                            100,00
credits                                                    50,00
placements on reel per page              500,00
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Digital data for ads
Before a digital transfer there has to be an 
appropriate order. the general deadlines are 
valid.
ad transfer 
filenames must include magazinename, is- sue 
and the name of the client. please avoid spe-
cial-and empty charakters and mutated vowels.
example: whoMag_02_Client.pdf transfer via 
e-mail is preferred. 
address
who Magazine
eppendorfer weg 269
20251 hamburg
e-mail: whomag@whomag.eu
Data formats
Deliever an unseparated PDF file in 100%; 
open files
(e.g. indesign etc.) and image formats (Jpg, tiff, 
etc.) cannot be accepted. at least the
file has to be printable. All fonts have to be 
embedded, images require a resolution of 200 
dpi, outlined images max. 300 dpi. the inter- 
national pdf/X-3 application is recommended. 
Formats
All format specifications without
crop-and bleedmarks.
considerations 
apply monochromatic positive fonts 6pt, mul- 
ticolor and negative fonts 8,5pt – semi bold. 
outline monochromatic, positive 0,2 mm; multi 
color or negative 0,3 mm. marks tolerance ≤ 
0,3 mm (trapping > 0,3 mm). level range: 3% 
– 90%, raster width: 42er raster. profile: 
ECIv2.
￼
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Annotation
Media data 2011/12 06 speCifiCations
please check your overprint settings. these often 
cause unexpected print errors. adobe acrobat: 
display – trapping preview. 
Verification/Extra effort:
only existing data on your medium
can be exposed.
deviations from text, images
and colors will be not responded by
who Magazine.
exposure errors due to incomplete
and defective files, wrong settings
or incomplete information will be charged. same as 
extra efforts in type and litho.
The conversion of „open files“ will
be charged with 50 euro.
￼
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WHO Magazine
Eppendorfer Weg 269
20251 Hamburg

www.whomag.eu
whomag@whomag.eu


